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Anatomy of a Censorship
A cautionary tale in 28 email fragments
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THE INCIDENT 

August 24, 2012.  Chuck to Mary

September 17, 2012 [three weeks later]. Mary to Chuck.

September 17, 2012 [same day].  Chuck to Mary

September 19, 2012 [two days later]. Mary to Chuck

September 24, 2012 [!ve days later]. Chuck to Mary     cc. 
Dennis

Marketing Research.

Marketing Research

Marketing Research

Marketing Research

September 25, 2012 [next day]. Mary to Chuck     

Marketing Research
Marketing Research

Marketing Research’s

September 25, 2012 [same day]. Chuck to Mary     cc. Dennis
Marketing Research’s 

September 26, 2012 [next day]. Chuck to Mary     cc. Dennis

THE FALLOUT 

Dick McCullough resigns as columnist. September 24, 2012.   
Dick to Mary
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Ken Deal resigns as columnist. September 26, 2012.   Ken to 
Mary

Marketing Research

Dave Lyon resigns as Editorial Review Board member. October 
1, 2012. Dave to Mary

Larry Gibson resigns as Editorial Review Board member [?].  
October 2, 2012. Larry to “Methodologists”

September 25, 2012 [next day], Mary to Dick

Marketing News

September 26, 2012 [next day], Dick to Mary

Marketing Research Marketing News

September 22, 2012. Bill Neal to “Methodologists”

October 2, 2012. Diane  Schmalensee to “Methodologists”

October 3, 2012. Larry Gibson to “Methodologists”

Inside Research
Greenbook

THE RESOLUTION

October 17, 2012.  Chuck to Dennis cc. Dave [Condensed and 
edited for length]

October 17, 2012. Chuck to Dennis cc. Dave [continuation of 
the previous email]

Marketing Research
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The Journal of Marketing Research
Journal of Marketing Research

October 19, 2012 [two days later], Chuck to Dave cc. Dennis 

Marketing Research

November 16, 2012. [one month later], Dennis to “Editorial 
Review Board”

November 16, 2012 [same day], Larry to Dennis

Marketing Research 

Marketing Research

November 12, 2012.  Dennis to Dick, Bill, and Greg

Marketing Research

Marketing Research 

November 14, 2012 [two days later], Dick to Dennis

November 19, 2012 [!ve days later], Dennis to Chuck  cc. Dave

November 20, 2012 [next day], Chuck to Dennis  cc. Dave

November 20, 2012 [same day], Dennis to Chuck  cc. Dave

November 20, 2012 [same day], Dave to Chuck  cc Dennis

SO WAS THERE CENSORSHIP? 

MR

MR

CHUCK CHAKRAPANI, president of Leger Analytics, was the editor-in-
chief of Marketing Research between 2000 and 2012. He can be reached 
at Chuck@ChuckChakrapani.com.


